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CLICK HERE TO ORDER ONLINE 

or CALL 1-800-303-0129 

Are you working on an NIH grant proposal to meet 
your Fall deadlines?  

Make sure you're ready to complete your proposal with the 
help of the NIH Short Form Grant Application Executive 
Report. 

It is an easy-to-read, how-to manual tailored specifically to 
help you improve your grant approval chances. Each 
chapter is packed with practical tips, strategies, and tricks-
of-the-trade that immediately benefit your application 
success. 

Clearly understand all the new sections and what is different about the existing sections. 

Get an insider's perspective on how to improve your chances at grant money 

Principal Investigators Association has partnered with Dr. Karin Rodland to bring you this 
useful reference to help you through the NIH grant proposal maze. 

Dr. Rodland has competed successfully for NIH grants for over 25 years and has been an 
NIH reviewer since 1998. Dr. Rodland’s professional experience includes over ten years as a 
chief scientist for biomedical research at a non-profit research institute and 17 years as a 
faculty member at Oregon Health Sciences University. 

Using her experience, Dr. Rodland explains what you should and should not do in your 
NIH grant proposal application. 

Limited Time Offer: Only $99! (Regular Price $197) 

Order Online or Call 1-800-303-0129 
 
The Executive Report will show you how to: 

 Understand all the new sections and what is different about the existing sections 
 Start fresh! Don't use your old 25-page application that was rejected 
 Tell reviewers the ultimate utility of your research - even if it's years down the road 
 Don't use any words you don't absolutely need - you have only 12 pages 
 Pay attention to new criteria. Use the word “impact” as needed. 
 Use the clear case studies to learn for the mistakes of others 
 Get answers to an extensive section of frequently asked questions 
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